ETIQUETTE TIPS TO FEAST ON

Royal Wedding fever gripped the nation and street parties made a welcome comeback and whilst everyone enjoys a party, the majority of us would shy away at the thought of planning one after all, there’s more to the organising than sending out a few invites.

If seeing everyone’s Royal Wedding celebrations has made you wish that you’d organised your own street party, you’ll be pleased to know that you haven’t missed the boat as there’s still time to take part in The Big Lunch, on Sunday 5th June 

To help you on your way, The Big Lunch has teamed up with etiquette expert, Diana Mathers. With years of experience of organising events under her belt, Diana has put together handy hints and tips for anyone across Bristol who is considering organising a street party but doesn’t know where to start. 

From knowing how to approach neighbours, through to the day itself, Diana’s etiquette advice will ensure your Big Lunch goes with a bang:

Knock knock

If you’ve lived next to your neighbours for years but tend to only exchange pleasantries, plucking up the courage to knock on their door may feel a little bit daunting. Take a deep breath and say ”I know we’ve lived next door for some time but I feel we haven’t really got to know each other, so some of us thought we would have a street party and I hope you will join us” Chances are they’ll be relieved you’ve made the first move after so long.

Cheers to the event

After you’ve made the initial approach with your neighbours, ask them round for a drink or a coffee to discuss things further. If you have a lot of neighbours, have a couple of meetings to make sure everyone has had the chance to get to know each other beforehand, even if it’s to learn their names!

Fail to prepare, prepare to fail

It’s important everyone on the invite list feels involved in the event. Share jobs so that everyone has a sense of ownership. Encourage people to ask questions, but don’t be heavy handed. Play to people’s strengths; as the organiser, it’s your role to find out what people like doing so that they can make a real contribution to the day. 

Money, money, money
How to cover the cost of the event should be settled right at the start, otherwise, it is a sure fire way to end budding friendships before they have even begun! Establish boundaries early on; suggest everyone contributes to a kitty to cover the cost of food and guests bring their own drink, for example – you don’t want to alienate non-drinkers who feel like they are funding a booze up!

Dressing things up
Where as there isn’t a formal etiquette for dressing a table at a street party, that’s not to say people shouldn’t make the effort to make it as attractive as possible. Think colourful and decorate with flowers, from a neighbours garden if possible. Recycled paper napkins and plates are probably best as they won’t break and can be recycled again afterwards. Remember the audience too; all children love balloons and bunting usually makes any street look celebratory.
…/…
Speech!

As the host, it’s customary to make a speech to welcome guests before the event kicks off. It doesn’t have to be formal, but a few words before the proceedings start to thank everyone for sparing their time to attend, would be appreciated by guests. 

Take a seat

As host, it’s important to make all party goers feel included. A seating plan is important if people are going to integrate properly, else families and close friends tend to stick together. To help integration, ask everybody to write a sentence about themselves and then print them all out and put a copy on each table. If the neighbours know each other well it can be fun for everyone to write something unusual they have done, as this will also spark conversation. Having nibbles to start with can also encourage people to chat as they hand them round. Remember that some people don’t like games, so make sure most are happy before suggesting them. 

Tuck in

Keep the menu fairly simple and hassle free to ensure it suits most tastes and remember to ask invitees if they have any special dietary requirements. Why not think about including locally sourced fruit and vegetables?  Children like finger food, so make sure there is something for them without making it look like a menu at a fast food restaurant! If you’re struggling for inspiration, The Big Lunch has some great crowd-pleasing recipes and street party food ideas such as pasta dishes and flapjacks on its website – www.thebiglunch.com
And finally…

Make sure pets are looked after and probably kept in doors. A dog fight is not a good start when trying to get to know the neighbours and don’t use the occasion to rub salt in old wounds or air any grievances! It should be a happy day with the sole aim of having a good time and getting to know your neighbours better.
Jason Pollock, campaign director for The Big Lunch, said: “With a bit of forward planning, and following Diana’s sound advice, organisers of The Big Lunch events across Bristol can be assured that their event will be the place to be seen at on Sunday 5th June.” 

The Big Lunch is a very simple idea from the Eden Project. The aim is to get as many of the 61 million people in the UK as possible to have lunch with their neighbours for a few hours of community, friendship and fun. This year a record number of people are expected to take part in the one day event.  Since starting in 2009, thousands of Big Lunches have taken place in all kinds of communities and the best part of a million people get involved each year.  

Thinking of holding a Big Lunch in your area? To receive a free starter pack to help you get an event off the ground visit www.thebiglunch.com or call 0845 850 8181 to speak to one of the team. The pack contains a step-by-step guide, plus invitations, posters, recipe ideas, stickers and much more.
The Big Lunch is led by the Eden Project, is funded by the Big Lottery Fund and supported by MasterCard and EDF Energy.
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Notes to editors:

Founded in the mid-eighties by former television presenter and writer Diana Mather, Public Image was one of the first organisations in the field of image building to achieve formal approval by the House of Commons in the UK for advising members on a whole range of topics relating to their public performance and works with politicians, individuals, in schools and with large corporations.
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