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Wednesday 16th March 2011

Lord Mayor of Belfast and church leaders call for Northern Ireland’s citizens to back The Big Lunch
COUNCILLOR Pat Convery, Lord Mayor of Belfast and the church leaders of the four main denominations in Northern Ireland gathered outside Belfast City Hall today, in an effort to encourage the people of Northern Ireland to get together with their neighbours for The Big Lunch on Sunday 5th June 2011.

The President of the Methodist Church in Ireland, Rev. Paul Kingston, Father Michael Sheehan from the Catholic Church, Dr. Norman Hamilton, Presbyterian Moderator and Archdeacon Philip Patterson, the Church of Ireland Bishop of Down and Dromore’s Commissary met with the Lord Mayor to highlight the need for community spirit and unity across Northern Ireland.
The Big Lunch is a very simple idea from the Eden Project.  The aim is to get as many of the 
 61 million people in the UK as possible to have lunch with their neighbours for a few hours of community, friendship and fun. This year a record number of people are expected to take part in the one-day event.  Since starting in 2009, thousands of Big Lunches have taken place in all kinds of communities and the best part of a million people get involved each year.

The Big Lunch is led by the Eden Project, is funded by the Big Lottery Fund and supported by MasterCard and EDF Energy.
Councillor Pat Convery said, “A recent survey* suggests that only half of us in Northern Ireland are on first name terms with between one and five of our neighbours, despite the fact that more than half of us would rather socialise at home than elsewhere.

We know that as a result of The Big Lunch, book clubs, babysitting circles and websites have been set up and that people start to share things, from lifts and lawnmowers, to tools and toys. It’s all about building sustainable futures for ourselves and our communities, so why not get involved?”
Tim Smit, head of the Eden Project, said: “The best part of a million people have participated in The Big Lunch each year since launch.  From small intimate affairs to full-blown street parties with bouncy castles and hog roasts.  Lunches have been held right across the country and our research shows that they really work; in fact, over 80% of people who organised a Big Lunch last year felt it was a great way to strengthen their local community and many find it’s just the spark that their community needed to bring people together.” 

Joanne McDowell, Big Lottery Fund Director for Northern Ireland said: “The Big Lottery Fund is delighted to help The Big Lunch bring even more local communities together over the next three years. The Big Lunch is firmly establishing itself as a simple way to bring people together who might otherwise not have had the chance to meet. I’m looking forward to attending a lunch close to me on Sunday 5 June 2011.”

MasterCard is teaming up with The Big Lunch for the third year running. Shaun Springer, Head of  MasterCard Brand, Sponsorship and Digital Marketing for the UK and Ireland said: "Our research into what matters to the people of Britain found people really want to connect with those that live closest to us: our neighbours. We believe The Big Lunch is the starting point for a return to community values and shared action.  By supporting The Big Lunch, we're celebrating a simple act of community - and helping to create thousands of priceless moments a cross the UK."
For anyone who wants to take part and to receive a free Big Lunch Starter Pack, register your planned Big Lunch event online at www.thebiglunch.com or alternatively call 0845 850 8181 to speak to one of the team. The pack contains a step-by-step guide to help you get your event off the ground, plus invitations, posters, 'crowd cooking' recipe ideas, stickers and much more.

· ENDS –

*Survey carried out by the People newspaper

For more information, interviews, photography, case studies or facts on last year’s Big Lunch, please contact Sinead Little sinead@carltonbaxter.com or Rachel Capper rachel@carltonbaxter.com or call 02890 325533.

Notes to editors

About The Big Lunch

The Big Lunch on Sunday June 5, 2011 will be the third annual event. On each of the two previous years it attracted the best part of a million people.  The idea grew out of the Eden Project, an educational charity based in Cornwall, and is funded by The Big Lottery Fund, and supported by MasterCard and EDF Energy. 

About the Eden Project
Eden uses exhibits, educational programmes and events to remind people of what nature gives us and to help them learn how to look after it in return. Since opening March 2001, Eden has attracted nearly 13 million visitors and generated more than £1 billion for the regional economy. 

About the Big Lottery Fund

Bringing communities together, reducing loneliness and isolation and helping to make a difference locally is at the heart of the Big Lottery Fund’s mission. 

BIG is therefore delighted to invest Lottery funding into The Big Lunch which continues to help inspire communities and neighbourhoods to come together in the simple act of sharing a meal. Through this neighbourhood social networks will be strengthened, and a greater sense of community cohesion will be created and people will be motivated to take more of an active role on their doorstep. 

Anna Southall, Interim Chair of BIG explains: “The Big Lunch is firmly establishing itself as a simple way to bring people together who might otherwise not have had the chance to meet.”

About MasterCard Worldwide
As a leading global payments company, MasterCard Worldwide prides itself on being at the heart of commerce, helping to make life easier and more efficient for everyone, everywhere. MasterCard serves as a franchisor, processor and advisor to the payments industry, and makes commerce happen by providing a critical economic link among financial institutions, governments, businesses, merchants, and cardholders worldwide. In 2010, $2.7 trillion in gross dollar volume was generated on its products by consumers around the world. Powered by the MasterCard Worldwide Network - the fastest payment processing network in the world - MasterCard processes over 23 billion transactions each year and has the capacity to handle 140 million transactions per hour, with an average network response time of 140 milliseconds and with 99.99 percent reliability. MasterCard advances global commerce through its family of brands, including MasterCard(r), Maestro(r), and Cirrus(r); its suite of core products such as credit, debit, and prepaid; and its innovative platforms and functionalities, such as MasterCard PayPass(tm) and MasterCard inControl(tm). MasterCard serves consumers, governments, and businesses in more than 210 countries and territories. 

For more information, please visit us at www.mastercard.com  <http://www.mastercard.com/> . Follow us on Twitter: @mastercardnews.

